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1. Editorial highlights

What’s
Inside

Welcome to the second issue of the Sorter year 2017. The past half year has
been good and the second half has been even better with a beehive of
activities which include but are not limited to:
• The Customer Service week
• Corporate Social Responsibility Initiatives
• EMV MasterCard Migration
• Q-Less Banking upgrade (Digital Banking)
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Mr. Japheth Kisilu, Chief Commercial Officer

Consolidated Bank’s Annual General Meeting
This year’s Annual General Meeting was held on the 27th of July 2017. The
Shareholders had quite a lot on the Agenda list including the Recapitalization
and the Bank’s performance for the year ending 30th December 2016. In
summary, the overall Balance Sheet declined marginally by 2% to KShs 13.9
billion from KShs 14.44 billion the previous year. The Net Advances remained
steady at KShs 9.2 billion. The Customer Deposits declined by 5% to KShs 9.4
billion from KShs 9.9 billion due to the tight liquidity in the market. The Bank
therefore recorded an after-tax loss of KShs 211 million compared to a profit of
KShs 44 million in 2015.
While the Bank is not where we envisioned it to be, we appreciate the effort
that has been expended to bring it this far. We anticipate even better results
in the coming years as we double our efforts to secure capital and put the
Bank on a growth path.

Consolidated Bank – Digital Banking Platform and App

“
Digital Banking is the future of banking. It is a key cornerstone of our
strategic direction and transformation agenda as we embrace the
changing technology and allow for more financial inclusion. The
Bank is working to upgrade its Q-less mobile banking and Internet
Banking platform not only a service offering, but an avenue through
which we will increasingly interact with our customers, increase our
brand visibility and seek to increase our revenue streams.
The upgraded mobile banking platform will include an App dubbed
“MyConso App” which is available on Google Play Store for android
phones. However, the App will soon be available on Apple Store for

EMV MasterCard Migration

We are anticipating
the roll out of the
App before the end
of the year.

”

those with iPhones. This is just the beginning of the
transformation of our Mobile and Internet Banking offering. We
are anticipating the roll out of the App before the end of the year.
As we strive to increase our customer touch points, you can reach
us through our Call Centre on Saturdays and Sundays from
08:00am to 05:00pm on 0703016016 and email
tellus@consolidated-bank.com.
In addition, Koinange Street Branch has extended banking
hours on weeekdays from 4.00pm to 6.00pm.

Customer Service Week

The Bank rolled out the EMV MasterCard earlier on in the year
which has been received well by the customers despite minor
challenges being faced. We promise to iron out the pending
issues before the official migration from the current magnetic
stripe debit card to the Chip and PIN technology. What does the
card offer?
1. A more secure way of making payments at the
merchant outlets using Point Of Sale (POS)
terminals.
2. A more secure way of accessing cash on
MasterCard branded ATMs.
3. Transactions while abroad as long as the
acquiring merchant (the outlet receiving the
card) has the MasterCard logo.
4. Customers will be issued with cards at any
branch instantly and have a chance to select
their PIN.
Please visit your nearest branch to collect your new chip
enabled EMV debit card. DO NOT share your PIN with anyone.
Call 0703016016, reach us on Toll free 0800 7200 39 or send an
email to tellus@consolidated-bank.com for more information.

Ofﬁcials from The institute of Customer Experience(ICX) led by Ms. Purity Mithika
present a Nomination Award for Most Sustainable initiative – during the Customer
Service Week 2017 to our CEO - Mr. Thomas Kiyai who is accompanied by CCO Mr. Japheth Kisilu and Marketing Manager - Ms. Martha Kibi.

The annual Customer Service Week is a week when organizations
recognize the importance of Service Excellence in their
organizations. The Bank took part in the globally acclaimed
Customer Service Week 2017 which was marked from October
2nd to 6th. The theme for the week was “Raising Customer
Experience Excellence”. The focus was reinforcing our Service
Commitment to our internal and external customers and
appreciating them.
The Bank celebrated the CSWeek throughout its Branch network
by undertaking a series of activities. We captured some of the
moments including Mr. Thomas Kiyai (CEO) receiving the Bank’s
participation award and nomination from an official of the
Institute of Customer Experience.

Corporate Social Responsibility
Corporate Social Responsibility (CSR) is aimed at
having organizations consider the interests of the
society and take responsibility for the impact of their
activities on stakeholders, shareholders and the
environment. This year; the Bank aims to undertake its
CSR activities at the branch level by partnering them
with the Head Office Business Units. We are looking
forward to touching the lives of many throughout our
branch network countrywide.

Nakuru Branch Staff at Israel Faith Children’s Home in Kiratina Nakuru County on
14th October 2017 was accompanied by the Branch Mentor and Head of Legal
department - Ms.Wakonyo Igeria.

3. Focus on the Industry
In September, The Central Bank of Kenyan indicated its intention
to push for the repeal of the interest rate cap. It has signaled its
intention to push for the repeal of the law that has been in effect
for a year now, due to the negative effect it has had on private
sector’s credit growth and the expected negative impact to the
economy. This comes after a recent credit survey by the CBK
showed that most commercial banks (54%) revealed that
interest rate capping negatively affected their lending to SMEs.
Analysts have found that the banking sector growth drivers are
diversification into different revenue streams, increased
adoption of technology to improve on efficiency and innovation

in a bid to reduce operating costs. Hence Consolidated Bank has
an array of products and services to suit your every need.
Visit any of our branches or website on
www.consolidated-bank.com for more information. You can
also reach us on 0703016000, 0703016016 or drop us mail on
tellus@consolidated-bank.com. On social media you can reach
us through
Consolidated-Bank-Kenya
@consolidatedBK or
Consolidatedbk

4. What our Customers say about us
“I have been with Consolidated Bank for over 20 years. The Staff
give personalized attention and are very resourceful. I have
benefited from an array of products like the Current Account and
Overdraft facility. I am happy to grow with Consolidated Bank.”
Ajay Shah
Proprietor of Runyenjes Drapers Hardware Shop in Embu.

5. Social Media Footprint

6. Healthy Corner
World Heart Day
The World Heart Foundation organizes World Heart
Day, an international campaign held on September 29
to inform people about cardiovascular diseases,
which are the biggest cause of death. The day
promotes preventative measures to reduce the risk of
cardiovascular diseases. Cardiovascular diseases are
the number one cause of death worldwide and this is
projected to remain so, according to WHO. Risk
factors that may lead to heart disease and stroke
include:
Raised blood pressure,cholesterol
and glucose levels
Smoking
Inadequate intake of fruit and vegetables
Obesity
Lack of physical exercise
Keep Healthy!
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